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Now, we come to the most important settings. Please specify the attributes and levels that you would like to test in the
experiment. Importantly, please choose realistic values that are (or will be) offered on the market. @
Product attributes Levels (i.e., what the attributes can be like)
Price ) 19,950 Justthe number: | 19950 °
I Price paid by customers? ® $25,000 Justthe numper: | 25000 °
$31,200 Just the number: 31200 e
© Add level
Engine ) 150 °
Price paid by customers? ® 181 °
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An example conjoint experiment: Study of preferences in ice-cream

Which of the following ice-creams would you buy?

1209 1509
Banana Banana 1509
Chocolate Chocolate Mango Ice
Fudge Fudge $1.95
$2.90 $1.95

None of these
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Set up a new experiment

Basicsettings  Advanced settings

A General settings

First up, what would you like to call this experiment? These settings will be visible only o you

Additional questions (optional)

© Words visible to participants

We need to know a couple of phrases that will be visible to participants. It is best to choose simple
language that is familiar to your customers

& Atiributes and levels

Now, we come to the most important settings. Please specify the attributes and levels that you would
like o test in the experiment. Importantly, please choose realistic values that are (or will be) offered
on the market. @
Product attributes Levels (i.e., what the attributes can be like)
Price e $19,950 Just the number: 19950 e
@ Price paid by customers’ 2 $25.000 Just the number: 25000 )
: $31,200 Just the number: 31200 e
© Add level
Engine ° 150 e
Price paid by customers? 1.8L e
B 2L °
© Add level
Size e Small e
Price paid by customers? Medium e

& Atiributes and levels
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Basicsetings  Advanced sefings  Additional questions (optional)

& Conjoint survey options
o

lere, you can adjust the presentation of conjoint survey options,

Display attribute of
nnnnn

Do you want to display attribute names to participants?
Force cl hoice or

If you force choice, participants will not be presented with an option not to
purc (e e between the

P!

A Edit survey text
Her S.

re. you can edit the text that will be visible to participants on the survey page:

Confirm experiment set-up

“Your experiment is ready

Your experiment "New experiment” is ready. but invitations wil not be sent out to any

mmend collecting at least 56 valid responses, which may take several
on how quickly participants respond. We willlet you know once we
collect enough responses

4 Review terms and conditions

TERMS AND CONDITIONS|

INTRODUCTION

These terms and conditions govern your use of Conjoint ly; by using this service. you accej pt

I 1agree to the above

€ Backto settings | @ Preview survey as participant

o Launch the experiment
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Price 36%

Data included

Intemational minutes included Z&

< SMS included 12%

0 15 30
Relative importance

Price. $70 per month (-18%)
$50 per month (0%)

$30 per month (18%)

T

¢ Intenational... 0 min (-1%)

3

0 min (-1%)
300 min (2%)
SMS included 300 messages (6%)
Unlimited text (6%)

-30 -20 -10 0 10 20 30

Relative value by level

Data included

SMS included
Unlimited text ($14.14)
-10 20 30 40 50 60 70
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= Ranked list o product concepts as preferred by customers

Display | 1op5 v |concepts

minutes Total value to

Price Dataincluded  included SMS included
$30 permonth  Unlimited 300 min Unlimited text 49
$30 per month  Uniimited 90 min Uniimited text 46
$30 permonth  Uniimited omin Unlimited text 45
$30 permonth 1068 300 min Unlimited text 38

30 per month  Unlimited 300 min 300 messages 37
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